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Company greetings
Of course we make cushions

In the words of our CEO

More than a decade ago, a journey began in
a small town in Scandinavia with a mission:
To deliver premium furniture to cruise ships
ever ywhere in the world.

If it works in the cruise industr y, it works
anywhere. This lesson has been a driver for
the development of the furniture. Now, it
also drives the development of cushions. Like
our furniture, the cushions are also capable
of withstanding punishing conditions while
affording both, style and comfor t, to any setting
imaginable.

With deep roots in Denmark, a countr y
famous for its furniture design, and headed by
a strong-willed woman with a sound business
sense, the journey quickly gained speed. In
a few years, the unforgiving conditions on
the seas had taught the company how to
create and manufacture products that looked
good, did the job well, and could stand the
punishment of both elements and use.
On this foundation, Shores - as the company
was now called - began to grow and expand.
In addition to high-end furniture, production of
cushions was added to the company’s offering.
The cushions division was launched to deliver
products in the signature Shores quality, as well
as providing our usual access to customization.

Reliable and built to last from high-quality
materials, our cushions are endlessly
customizable. Today, they ser ve to enhance
experiences, increase pleasure, and prolong the
life of hospitality settings in cruise ships and
hotels across the globe.
Join us, and let us introduce you to the world
of Shores cushions.
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Enter the cushion
This is where the categor y of cushions
comes into play. One of the core purposes
of a cushion can be rather aptly described as
“adding comfor t and beauty to function”.
Ever y piece of furniture which has the function
of suppor ting the body - from a stool to a bed
- can technically perform that function naked.
When we add upholster y and fabric, it is to
bestow a nicer appearance and a better rest
to the furniture.
That is what cushions do.
Since there are so many ways that furniture
can fulfill its function, there are many kinds of
cushions - soft and firm, flat and domed, fixed
and loose, in any shape imaginable. But all of
them add comfor t and beauty, and that is why
carefully adding cushions to furniture is such
a simple, yet effective way of adding value.

A practical view

Comfort, beauty
and tangible
benefits
Asking “what is the value of a cushion?” really
means wondering whether beauty and comfor t
are valuable resources. Operating in the
hospitality industr y, we know that they are,
but let us remind ourselves why.

Making people feel good
Beauty may be the most ephemeral of these
resources. The philosophically inclined might
wonder what beauty even is - though from
obser ving people, it seems the most consistent
indicator of perceived beauty is the appearance
of caring.

It’s about looking at a decorated room, and
seeing that someone cared enough to make
decisions about colors, textures, shapes and
light, in order to create this exact experience.
There may be no accounting for taste but
seeing how someone put care into things still
tends to have a positive effect on people.
With comfor t it’s a little more straight-forward:
It is a simple pleasure that most people enjoy.
Still, comfor t is more than just softness, and
can depend greatly on a situation. A deep sofa
may be comfor table for lounging back, but it
does little good to sit in while eating with a
knife and fork.

Going into the more prosaic, investing in
cushions can also save money. First of all, they
can extend the life of a piece of furniture by
reducing wear - but they are also an easy way
to give any setting a “face lift”. Why invest in
a whole new group of furniture, if you can
give the existing pieces a new lease on life
with a few well-chosen cushions? These days,
lasting quality is a competitive advantage, and
so is the manifestation of care through beauty
and style.
The cushion is a highly approachable tool in
the trade of building great experiences and
standing out.
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The ingredients
When the specifications arrive at the
manufacturing floor, the first step is gathering
the materials. This can easily include several
different types of fabrics and fillings.
The product has to look good and be
comfor table to use, of course - after all, the
ultimate goal is creating a great experience
for the guest. On top of that, though, there
will be a range of practical considerations.
For example, outdoor cushions are often
made with a draining mesh on the back to
prevent moisture retention. For less punishing
environments there may be other reasons,
not least aesthetic, for using multiple fabrics.
Depending on the application, the fabric may

Turning parts and
process into
a product
A cushion appears deceptively simple.
Seemingly it’s just a few pieces of fabric
and some soft filling. But appearances can
be deceiving, par ticularly in a business as
demanding as hospitality outfitting.

Let us go on a journey through the making of a
cushion, and see what is really going on behind
the veil of simplicity.

12

have to be tear resistant, or fade resistant,
or washable. Or all of the above - and more.
Likewise, the inside may contain several of
a wide range of fillings, depending on both
appearance and practical demands. As with the
covering, there are foams which are specially
formulated to drain water. To fur ther combat
the kind of problems that can arise from
moisture, the filling can also be resistant
against molds, bacteria and fungi. The nature
of the filling has obvious repercussions
for the comfor t and use of the item as well.
This is also the stage where material
cer tifications are considered. If, for instance,
the final product is required to be IMO fire
safe, the materials have to be selected to
honor this.
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The process
Making cushions is a combination of traditional
and modern skills and tools. The job of the
skilled seamstress has hardly changed since
the age of steam-powered sewing machines it is still the deft hands and keen eye that
ensures a consistent, high-quality result,
ever y time.
Next to her, however, a computer-operated
laser cutter helps keep pace, assure quality,
and avoid waste. The ser vo-controlled laser
cuts exactly right ever y time, and the computer
can calculate how to pattern the fabric most
efficiently. On top of that, the cauterizing laser
beam keeps the fabric from fraying at the
seams, meaning less overshoot has to be added.
The high-tech machiner y also enables working
on drawings and designs anywhere in the world.
Instead of having to send a pencil sketch by
mail, costing time and ressources, a computer
file can be delivered by email in seconds.
The final touches are almost always delivered
by hand, however, and each product is
inspected by a skilled craftsperson before
moving on to fulfill its true purpose - bringing
comfor t and beauty to travelers around the
world.
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The know-how
at your disposal
Creating a cushion is simple. Creating a good
one - that takes insight and understanding.
This does not mean that anyone who wants
to bring the value that cushions can add must
be an exper t. It just means that it is a good
idea to work with someone who is well
versed in this area.
If we look at the aversion par t for a moment,
what are some of the things that can go wrong
without the proper knowledge? Well, the result
might simply not look good. Besides things
like trends and colors, a cushion might sag or
stretch or deform, or react badly the the use
situation or environment. Things like this can
seriously devalue an experience. The wrong
product can also incur extra cost or wastage
- and even cause real damage, for example if
materials do not live up to safety regulations.

The tools of creativity
The design professional understands all of
this, and has master y over an entire toolbox
to help create the right product for the right
application. Perhaps the foremost of these
is domain knowledge. Understanding the
intricacies of ser ving hospitality customers
and providing for their building of cherished
memories is paramount. Equally impor tant is
practical knowledge. To function as a valuable
par tner, the designer must know materials and
processes - and also understand the reality
of managing a hotel, restaurant or cruise ship.
All of this in order to balance form, function
and aesthetics, all within the parameters of the
project such as budget and time frames.
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Driving momentum

A good cushion
takes insight and
understanding.

At the same time, none of this should have to
be a concern of the client. After all, we have
established that working with a professional
means not having to handle these things
yourself. Being a good designer means not
weighing the process down - as a par tner, the
job is to be a guide and problem solver, helping
to establish a specified goal and leading the
client through a creation process towards it.
It is the design advisor who puts together
mood boards or inspiration sessions.

Who, drawing on experience and insight,
suggests materials, patterns and color
schemes, and counsels about applications and
functionality. All while making sure, without
having to bother the client with it, that these
suggestions will be feasible considering the
practical demands and specifications.
The job of a cushion is to be beautiful,
comfor table and practical. The job of the
cushion par tner is to provide the know-how
to make sure of this.
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We have
learned
what it takes.
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Turning ideas
into solutions
What do you want to accomplish? Are you
building a new hotel, or refurbishing one or are you launching a cruise liner?

of experience we do that if you look at our
por tfolio you will most likely find someone
you might aspire to be like.

Do you want to enhance your guest
experience? Are you tr ying to get more
mileage out of your furniture - do you want
to streamline your operation, or are you having
problems with soft wares succumbing to the
elements?

If you need deliver y at scale, we can handle it.
Our production pipeline allows for this, just
as well as for creating one-off custom designs.
Need help finding the right material for a
par ticular application? We work with the most
experienced brands in the industr y, some of
them exclusive to us; we feel safe in saying
we will almost cer tainly have you covered.
It is our business to turn your ideas into
professional, valuable and beautiful solutions.

Whatever the case, we would like to offer
our help, with the reassurance that we have
probably solved your exact problem before.
It comes with the territor y of having the kind
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Professional,
valuable
and beautiful
solutions.
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C U S TO M E R E X A M P L E S
• Royal Caribbean Cruises

• Hilton

• Celebrity Cruises

• Tropicana Aruba Resort & Casino

• Pullmantur

• Tabacon Hotel, Costa Rica

• Carnival Cruise Lines

• Marriott Int.

• Costa Cruises

• Henderson Beach Resort

• Holland America Line

• Starwood Hotel

• Seabourn

• Hotel Rendezvous St. Lucia

• Aida

• One & Only

• P & O Cruises Australia

• Pink Sands Hotel, Bahamas

• Norwegian Cruise Lines

• Hotel Nayara, Costa Rica

• MSC Cruises

• The Standard

• Silversea

• The Biltmore Hotel
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Dedicated
to making
a difference for
our customers.
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